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2. An evolution of eating fruit & vegetables: behaviours over the years
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HEADLINE STATS
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CHAPTER TWO:
Fruit & Vegetables Over
The Ages
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Fruit and vegetable consumption
varies seasonally  
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Fruits and vegetable consumption
changes with age, while preferences
remain stable
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HEADLINE STATS
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Consumers value availability
and affordability of fruits and
vegetables, but barriers block
access

Most people think that the
nutritional value of fruits and
vegetables has changed over
time 
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